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Looking for the ideal candidate to satisfy your professional staffing needs?  Then look no further and reach out to the hearing health and
education professionals attending the 2010 AG Bell Biennial Convention in Orlando!

The Job Recruitment Area will be located on the Exhibition Hall floor and will be partitioned off for privacy, with individual kiosks for each
recruiting organization. Kiosks will include a 4’ draped table, two (2) side chairs, wastebasket, and a 7” x 44” dual-lined ID sign with the 
name of the recruiting organization and geographic location. Rate is $250 for one (1) day or $400 for two days. A 25% 
discount applies for recruiters who are also exhibiting at the AG Bell Convention.

Hours of Operation: Saturday, June 26, and Sunday, June 27, from 12:00 p.m.-4:00 p.m.

Companies and organizations that promote their job recruitment
efforts in advance of the AG Bell Convention have much greater
success at attracting a larger audience to their kiosks. To assist
you, AG Bell will provide each recruiting group with the following:

• One (1) one-time use only COMPLIMENTARY pre-convention 
mailing address list of all hearing health and education 
professionals registered as of six (6) weeks prior to convention.*
Use this list to personally invite potential candidates to bring
their curriculum vitaes or resumes and stop by your recruitment
kiosk, or refer a friend or colleague to stop by!

• Listing on the AG Bell 2010 Biennial Convention home page,
Job Recruitment section, with company/organization name,
and embedded web link with a brief 50-word description of
what job openings you have to offer (text due by May 7, 2010).

• One (1) email blast sent by AG Bell on your behalf to all 
registered convention attendees promoting your company/
organization and the job openings for which you are recruiting

six (6) weeks prior to the convention. Promotional text will be
provided by you and is limited to 50 words or less (text due by
May 7, 2010).  

• Web link listing in AG Bell Update – our weekly e-newsletter
that goes out to over 10,000 individuals each week – with your
corporate/organization name and a brief 50-word description
that you provide highlighting what career opportunities you
have to offer and job openings that need to be filled (text due
by May 7, 2010).

*   The provided excel, non-comma delineated file will include all
convention registrants registered as of six (6) weeks prior to
convention who have not opted out of receiving vendor mail-
ings, and will be separated by the following groups: parents,
hearing health and education professionals and adult individu-
als who are deaf or hard of hearing.

Additional Marketing and Promotional Opportunities

Contact Gary Yates at gyates@agbell.org or at 202-204-4683 to reserve your job recruitment space today!
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All exhibits at the 2010 Biennial Convention (Convention)
of the Alexander Graham Bell Association for the Deaf
and Hard of Hearing (AG Bell) are under the control and
management of AG Bell. These rules and regulations are
part of the contract between the exhibitor and AG Bell,
and it is the responsibility of the exhibitor to read these
rules and regulations carefully and adhere to them as
well as to any provisions contained in the exhibitor 
service kit that will be forwarded after receipt of the
deposit/or full payment and contract.

Key Contacts – Show Management

For general questions regarding Exhibition Hall policies,
contractors and display limitations, contact:

Gary Yates
Manager of Advertising and Exhibition Sales
Alexander Graham Bell Association for 
the Deaf and Hard of Hearing
3417 Volta Place, NW
Washington, DC  20007
(Direct) 202.204.4683
(Fax) 202.337.5087
(Email) gyates@agbell.org

Official Service Contractor – Freeman

In the best interest of the Exhibitor, AG Bell has selected
Freeman to serve as the official General Service
Contractor to provide necessary services to all Exhibitors.
Complete information, instructions, and a schedule of
prices regarding drayage, labor for set up and disman-
tling, electric work, telecommunications service, furniture,
carpeting, special cleaning services, etc., will be included
in the exhibitor service kit to be forwarded to the Exhibitor
after space has been confirmed. An Exhibitor Service
Center will be maintained on the Exhibition Hall floor to
facilitate service requests from the Exhibitor during set
up and at dismantling. AG Bell assumes no responsibility
or liability for any of the services performed or materials
delivered by the foregoing persons and parties.

Freeman 
Attn: Mr. Michael Feranc, Jr.
2200 Consulate Drive
Orlando, FL  32837
(V) 407.816.7921
(E) Michael.feranc@freemanco.com
(W) www.freemanco.com

Exhibit Hours and Occupancy

AG Bell has established Exhibition Hall hours, and each
Exhibitor is required to have at least one (1) attendant in
the booth during the following times:   

• Friday, June 25 – 7:30 pm – 9:00 pm
• Saturday, June 26 – 9:30 am – 4:00 pm; 
• Sunday, June 27 – 10:00 am – 4:00 pm
• Monday, June 28 – 9:00 am – 12:00 pm

Exhibitor move-in will take place on Friday, June 25
between 9:00 a.m. and 6:00 p.m.. Move-out will take place
on Monday, June 28 between 1:00 p.m. and 5:00 p.m..

AG Bell reserves the right to make changes to the
Exhibition Hall hours; however, notification of such
changes will be made as far in advance of the exhibition
as possible. AG Bell does not assume any liability for
expenses or damages, if any, that arise out of the
changes to the Exhibition Hall.

Cancellation Provisions

All deposits are non-refundable. Cancellation of any portion
of this contract by the Exhibitor must be received in 

writing, with receipt verified by AG Bell. Refunds are to
be handled based upon the following refund schedule:

• On or before Friday, March 26, 2010 at 5:00 pm
(EST) – 50% deposited forfeited.

• After March 26, 2010 at 5:00 pm (EST) – No refund.

This amount is considered to be agreed upon liquidated
damages for the injuries AG Bell will suffer as a result of
the cancellation.

Acceptability of Exhibits

The focus of the 2010 AG Bell Biennial Convention is
education, and all products and services exhibited shall
serve the interests of Convention attendees and shall 
be operated in a manner that will not detract from other
exhibits at Convention. AG Bell reserves the right to
determine the eligibility of any organization or product 
for inclusion in the Exhibition Hall and reserves the right
to require the withdrawal of any exhibit with just cause.
AG Bell does not assume any liability for expenses 
or damages, if any, that arise out of the exhibitor’s 
withdrawal of its exhibit for just cause.

No exhibitor shall assign, sublet, or share assigned 
exhibit space without the prior written consent of AG Bell
Show Management, which it may withhold at its sole 
discretion. If such written consent is given, the exhibitor
shall assume full responsibility for the conduct of the
assignee and all its representatives, and the exhibitor
shall not charge its assignee more than a proportionate
share of the exhibit fee based upon the amount of
exhibit space assigned. Product/service demonstrations,
interviews, and all other activities shall be confined within
the exhibit space and must not impede traffic through
the aisles.

Food and Beverages

All food and beverages served in the Exhibition Hall must
be purchased from the Hilton Orlando Bonnet Creek’s
catering department. Any food and beverage purchased
by Exhibitors for attendee consumption will be the respon-
sibility of the Exhibitors. Exhibitors are prohibited from
bringing alcoholic beverages into the Exhibition Hall area.

Americans with Disabilities Act

AG Bell is obligated to comply with the public accommo-
dations requirements of the Americans with Disabilities
Act (“ADA”), including the “readily achievable” removal 
of physical barriers, the provision of auxiliary aids and
services, and the modification of policies, practices, 
and procedures applicable to all attendees to provide
goods and services to the disabled. Exhibitors shall be
responsible at their own cost for complying with the 
public accommodations requirements of the Americans
with Disabilities Act. AG Bell reserves the right to require
the withdrawal of any exhibit that does not comply with
the ADA. AG Bell does not assume any liability for expenses
and damage, if any, arising out of the exhibitor’s with-
drawal of its exhibit for its failure to comply with the ADA.

Please advise AG Bell at the time you are submitting your
contract if you or any of your exhibiting staff may require
assistance or accommodations to fully participate in this
event.

Conflicts

Exhibitor agrees to, and shall not make any promotional
efforts nor supply any transportation to a local showroom,
hospitality suite, or any non-exhibit area that has the
effect of drawing attention away from the Convention.
Any and all requests to access, provide services, or
schedule events at or during the 2010 AG Bell Biennial

Convention must be approved in writing in advance by
AG Bell Show Management. Such requests include, but
are not limited to, booking space, using closed circuit TV
channels, distributing materials to Convention attendees,
displaying materials, and any other Convention-related
activities.

No photographs or audio or video recording of the
Exhibition Hall area, other than that of the exhibitor’s own
booth space, shall be taken without written authorization
of AG Bell Show Management. The Exhibitor agrees that
AG Bell may take photographs of the exhibitor’s booth
space, exhibit and exhibit personnel for any promotional
use by AG Bell.

Event Cancellation/Force Majeur

AG Bell, its agents, and/or employees will not be held liable
for failure to hold the exhibit as scheduled. Payments for
booth space will be returned in the event of a cancellation,
less any expense incurred in connection with the exhibit if
cancellation is due to events beyond the reasonable 
control of AG Bell, including but not limited to, acts of God
(such as earthquakes and tornadoes), war, labor strikes,
government regulations, disaster, civil disaster, terrorist
attacks in the city in which the Convention is located, or
curtailment of transportation which makes it impracticable,
illegal, or impossible to hold the Convention.  In no case
shall the amount of refund to Exhibitor exceed the amount
of the exhibit fee paid.

Exhibit Equipment and Construction  

All exhibit spaces are sold in increments of 10’ x 10’.
Rental includes those terms listed in the sponsorship 
and exhibitor prospectus. Exhibits must be constructed
so that they do not obstruct the view or interfere with
the displays of neighboring exhibitors.  

• No hard wall exhibits, or parts of exhibits, will be 
permitted to exceed 42” in height in the front 3’ of 
the booth.

• A maximum structure/display height of 7’ will be 
permitted within 3’ of the edge of all Island Booths. 
Said structure/display shall not completely obscure 
the sight line from the booth area in question to any 
of its neighbors.

Exhibitors shall not deface, injure, or make attachments to
the walls, ceilings, columns, floors, booth furnishings,
drape and property located in the exhibit hall. The exhibitor
will be held liable for any property damage caused by the
acts or omissions of the exhibitor, its employees, agents,
or assignees. No display materials or signs may be placed
on the outside walls of the exhibitor booths or on posts,
pillars in or adjacent to a booth. All exhibits must be 
contained in their assigned space – including tables and
video displays. AG Bell reserves the right to alter an 
exhibit to comply with these regulations. Any exhibitor not
in compliance with the rules and regulations may forfeit
their right to exhibit.

Noise Levels

Exhibitors operating sound producing equipment must
keep the volume to a reasonable level (85 db) to allow
for normal conversational levels so as not to disturb their
neighbors. All speakers and other sound devices should
be positioned so as to direct sound into the booth rather
than into the aisle areas.

Restrictions in Operations

Live performance of music is not allowed without the
prior written consent of AG Bell Show Management.
Exhibitors playing any recorded music are required to
have the necessary licensing agreements with ASCAP,
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BMI, or other recognized licensing body and are fully
responsible for paying any fees arising from such 
agreements. No balloons or other helium-inflated items
are allowed in the exhibition hall area.

Assignment of Exhibit Space

AG Bell shall assign Exhibit Space to the Exhibitor in 
priority order based on receipt of the attached contract.
Such assignment is made for the period of the Exhibit
only and does not imply that the same or similar space
be held or offered for future exhibits. Every effort will be
made to respect the Exhibitor’s space choices, but 
AG Bell, in its sole discretion, reserves the right to make
changes to space assignments when it deems such
action is in the best interest of the Exhibit. AG Bell
reserves the right to withdraw its acceptance of this
Application/Contract if it determines in its sole discretion
that the Exhibitor is not eligible to participate or the
Exhibitor’s product or service is not eligible to be 
displayed in this Exhibit.

Fire, Safety and Health

The Exhibitor assumes all responsibility for compliance
with and shall abide by all federal, state, and local laws,
ordinances, rules and regulations, all rules of the Hilton
Orlando Bonnet Creek, and all union regulations, covering
fire, electrical wiring, safety, and health. Cloth decorations
must be flameproof. Aisles and fire exits must not be
blocked at any time by exhibit display materials, crates
and/or boxes, etc. No combustible decoration, such as
crepe paper, cardboard or corrugated paper shall be
used at any time.

The Exhibitor will not be permitted to store packing crates
and boxes in their assigned booth or the Exhibition Hall
during the course of the Exhibit, but, when properly
marked, will be stored and returned to the booth by service
contractors. It is the Exhibitor’s responsibility to mark and
identify all crates and boxes. Crates and boxes not properly
labeled may be destroyed. No trunks, cases or packing
materials shall be brought into or out of the Exhibit Space
during the previously stated exhibition hall hours.

Installation and Dismantling

All installation and dismantling of exhibits must take 
place during the times designated in the accompanying
exhibitor prospectus. NO EXHIBIT SHALL BE ERECTED
AFTER THE EXHIBITION HALL OPENS OR BE 
DISMANTLED BEFORE THE OFFICIAL CLOSING
TIME. It is the responsibility of the Exhibitor to see that
their materials are delivered to the exhibit area and
removed from the exhibit area by the deadline as set
forth in this Contract herein.  In addition, the Exhibitor
shall not dismantle or otherwise interfere with the orderly
conduct and display of its exhibit until the Exhibit Floor 
is finally closed to the public.

Sales Transactions in the Exhibition Hall  

Any exhibitor desiring to complete sales transactions in
the Exhibition Hall must take responsibility to fully comply
with Florida state and local sales permit requirements.
AG Bell is not and will not be liable for any theft or fraud
arising out of the exhibitors’ sales transactions. Exhibitors
assume all liabilities arising out of their sales transaction.

Liability, Insurance, and Indemnification

The Exhibitor is responsible for all damages to the
exhibiting facilities and for any and all claims and demands
on account of any injury or damage to property done or
occurring in or about the premises used by any exhibitor,
its employees, agents, assignees, licensees, or contractors
occasioned by their negligence. The Exhibitor agrees to
indemnify and hold harmless AG Bell, the Hilton Orlando
Bonnet Creek, and Freeman and their employees or
agents. In the event that any part of the exhibit facility is
damaged by fire, the elements, civil commotion, or by
any other cause, or if circumstances shall warrant it
impossible for AG Bell to permit exhibits to occupy the
space assigned during any part of the period covered,
then the exhibitor will be charged for the space only 

for the period that the space was or could have been
occupied. During such circumstances, neither AG Bell
nor the facility will be liable for the fulfillment of this 
contract as to the delivery of space. The Exhibitor is
required to present evidence of adequate insurance 
to cover indemnification upon request of AG Bell.

Exhibitors are required to have insurance policies covering
the transportation of their exhibit materials and/or equip-
ment from their home base to the exhibit site, during 
the show, and in transit for the return to their home base.
Exhibitors are also required to have public liability and
must present a certificate of insurance within 24 hours 
of a request by AG Bell. Exhibitors are solely responsible
to their own agents, employees and third persons, 
conference participants, and the public for all claims, 
liabilities, actions, costs, damages and expenses arising
out of or relating to the custody, possession, operation,
maintenance, or control of said exhibit space. In addition,
exhibitor acknowledges that neither AG Bell, the Hilton
Orlando Bonnet Creek, nor and Freeman will provide
insurance covering Exhibitor’s property.

It is the responsibility of each Exhibitor to ensure the
safety of its own exhibit materials from the time they are
placed in the exhibit area until the time that they are
removed. The Exhibitor agrees that AG Bell, the Hilton
Orlando Bonnet Creek, and Freeman and their agents
and/or employees will not be held responsible for a) any
damage to or for any loss or destruction of the exhibitor’s
property; b) any injuries to the exhibitor, its representatives,
agents or employees. The Exhibitor expressly waives
any and all claims for such loss, damage, destruction 
or injury.

Security

AG Bell will provide general Exhibition Hall area security
on a 24-hour basis beginning at move-in and continuing
through move-out. AG Bell is not responsible for the
security of the exhibits or the materials contained within,
and the presence of security does not imply such. The
exhibition hall is never secure – please do not leave 
valuable items within reach at any time. Exhibitor personnel,
even those licensed to carry firearms, shall not be 
permitted to enter the Exhibition Hall with firearms, or 
be under the influence of any alcohol or illegal drugs.

Payment

Exhibitor agrees that exhibit fees must be paid to AG Bell
prior to move-in of exhibitor’s display into the venue. The
exhibitor explicitly agrees that, in the event it fails to install
its products in assigned exhibit space or fails to remit
payment for required space rental at time specified, 
AG Bell, in its sole and exclusive discretion, shall have the
right to take possession of said space and lease same 
or any part thereof to such parties and upon such terms
and conditions as it may deem proper. In all cases,
exhibitor remains liable for the payment of all fees set
forth in this agreement, subject only to the applicable
cancellation schedule herein.

Exhibitor agrees to pay interest at the rate of 1.5% per
month (18% per annum) on all past due fees. Exhibitor
also agrees to pay all collection costs of AG Bell, including
reasonable attorney’s fees of not less than 15% of the
unpaid balance of fees, together with costs of court
incurred by AG Bell in enforcing its rights hereunder.

Union Rules and Regulations

Florida is a right-to-work state and therefore exhibitors
may hand carry and set-up their own displays.  

Please refer to the Freeman Exhibitor Service Kit delivered
via email in pdf format after January 8, 2010  for specifics
on any union jurisdiction regulations or fees which must
be adhered to. The local union claims jurisdiction on the
operation of all materials handling equipment, all unloading
and reloading, and handling of empty containers.

An exhibitor may move material that can be carried by
hand by one (1) person in one (1) trip, without the use 
of dollies, hand trucks, or other mechanical equipment.

Hand carried is defined as small cartons, packages, or
portable lap-top computers that usually weigh less 
than 30 lbs.  Unions claim jurisdiction under all other 
circumstances.

For questions related to loading and unloading fees
charged to exhibitors prior to receipt of the Exhibitor
Service Kit in January 2010, please contact Gary Yates 
at AG Bell at gyates@agbell.org.

Agreement to Rules and Regulations

Exhibitor agrees to observe and abide by the foregoing
Rules and Regulations and by such additional Rules and
Regulations made by AG Bell from time to time for the
efficient and safe operation of the Exhibition Hall, including
but not limited to, those contained in this contract. In
addition to AG Bell’s right to close an Exhibit and withdraw
its acceptance of this Application/Contract, AG Bell, in 
its sole judgment, may refuse to consider for participation
in future Exhibition Halls, an Exhibitor who violates or fails
to abide by all such Terms, Conditions and Rules.

There is no other agreement or warranty between the
Exhibitor and AG Bell except as set forth herein in this
Contract. The rights of AG Bell under this contract shall not
be deemed waived except as specifically stated in writing
and signed by an authorized representative of AG Bell.

Furthermore, this agreement is deemed to be entered
into in the District of Columbia and is governed by the
laws of the District of Columbia. The Exhibitor consents
to the jurisdiction of the courts of the District of Columbia
for the resolution of any and all disputes and claims 
arising out of and or relating to this agreement. The
Exhibitor waives any claims it may assert as to lack of
personal or subject matter jurisdiction, and agrees that
such jurisdiction exists in the District of Columbia.

This writing contains the entire agreement between 
the parties and may not be changed orally, but only by
an agreement in writing signed by a duly authorized 
representative of the party against whom enforcement
of any waiver, change, modification or discharge is
sought.  If any term or provision of this agreement shall
be declared invalid or unenforceable, the remainder 
shall continue in full force and effect.
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Important Deadlines* 

Convention Program 
Advertising Insertion Order*
March 19, 2010

Descriptive Text (Convention 
Program, Website, Newsletter
Promotion)
April 2, 2010

Artwork for Program Advertising
April 5, 2010

Descriptive Text (Celebration 
& Education Theater, Job 
Recruitment Area)
May 7, 2010

* Cancellations cannot be accepted
after April 5, 2010. Failure to notify 
AG Bell prior to said closing date will
result in the full cost of insertion.
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Company/Organization Name ___________________________________________________________________________

Contact Name __________________________________________________________________________________________  

Title _____________________________________________________________________________________________________

Address ________________________________________________________________________________________________

City________________________________________________________________ State/Province______________________

Country ___________________________________________________________ ZIP/Postal Code ____________________ 

Phone ________________________________________________ Fax _____________________________________________

E-Mail ____________________________________________ Website _____________________________________________

EXHIBITNG
Select one Square Footage Total Rate

� Premier Island 20’ x 40’ $7,000 

� Island 20’ x 20’ $5,500

� Triple 10’ x 30’ $4,000

� Double                      10’ x 20’ $3,000

� Single (Corporate) 10’ x 10’ $1,600

� Single (Non-Profit*) 10’ x 10’ $935

• Special Considerations/Requests:

_________________________________________________________________________________________________________________________

_________________________________________________________________________________________________________________________

_________________________________________________________________________________________________________________________

EXHIBIT BOOTH INFORMATION
Please note exactly as it should appear in AG Bell Convention Program

Point of Public Contact __________________________________________________________________________________

Title _____________________________________________________________________________________________________

Address ________________________________________________________________________________________________

City________________________________________________________________ State/Province______________________

Country ___________________________________________________________ ZIP/Postal Code ____________________ 

Phone ________________________________________________ Fax _____________________________________________

E-Mail ____________________________________________ Website _____________________________________________

• Please provide a brief 50-word description of your company or organization exactly how it should

appear in the AG Bell Convention Program. Please also forward a Word version of the description to

gyates@agbell.org no later than April 2, 2010, to ensure it is included in the Convention Program.

________________________________________________________________________________________________________

________________________________________________________________________________________________________

________________________________________________________________________________________________________
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Application and Contract

• Refer to the attached Exhibition Hall floor plan on the
prospectus and select your preferred exhibit booth
number in order of preference:

_________ First Option    _________ Second Option    

_________ Third Option

• Does the proposed exhibit include the operation of
any sound-producing or projection equipment?
______ Yes     ______ No 

• Will you be making direct sales to the convention
attendees?   
______ Yes     ______ No 

BOOTH SIGNAGE – Please note exactly
as it should appear on an in-line booth back wall

Exhibitor’s Corporate or Organizational Name

__________________________________________________

Exhibitor’s Corporate or Organizational Location

City ______________________________________________

State/Country____________________________________

TOTAL COST FOR EXHIBITING  

$ __________________

ADDITIONAL EXHIBIT HALL 
ONLY BADGES 

$ __________________

CONVENTION PROGRAM 
ADVERTISING

Ad Size       4-Color Rate*       B&W Rate*
Full Page $1,770 $1,200
Half Page $1,120 $550
1/3 Page $970 $400
1/6 Page $820 $250

* Non-profit entities receive a 25% discount on all 
advertisement insertions.

Ad Size: _________________________________________

Ad Format: ______________________________________

Rate (USD):______________________________________ 

Artwork Attached: _______________________________

Artwork to arrive at AG BELL ______ /______ /______

If sending artwork electronically, please forward 
via e-mail attachment to gyates@agbell.org.  

If mailing diskettes, please mail to address below.
Deadline for artwork is Monday, April 5, 2010.

Total Cost for Convention 
Program Advertising $ __________________

continued

For more information or to reserve your sponsorship opportunity, booth space, or program advertising insertion,
please contact Gary Yates / Phone: 202.204.4683 / Fax: 202.337.5087 / E-mail: gyates@agbell.org
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Please mail, fax or email both pages of this form to:
Alexander Graham Bell Association for the Deaf and Hard of Hearing

Attn: 2010 Exhibit Sales & Operations – Gary Yates
P.O. Box 17487  •  Baltimore, MD  21297-1487

Fax:  202-337-5087  •  Email:  gyates@agbell.org

SPONSORSHIP – Events and Items

Name of Event/Item _______________________________________ $ ______________

Name of Event/Item _______________________________________ $ ______________

Name of Event/Item _______________________________________ $ ______________

Name of Event/Item _______________________________________ $ ______________

Name of Event/Item _______________________________________ $ ______________

Name of Event/Item _______________________________________ $ ______________

Total Cost for Sponsorship Events/Items $ ______________

CELEBRATION & EDUCATION THEATER 

Please select the time slot(s) you wish to purchase. 

Slots are $500 each and are on a first-come, first-served basis.

Saturday, June 26 Sunday, June 27 

(#1) 9:30 am – 10:00 am (#10) 10:00 am – 10:30 am

(#2) 10:15 am – 10:45 am (#11) 10:45 am – 11:15 am

(#3) 11:00 am – 11:30 am (#12) 11:30 am – 12:00 pm

(#4) 11:45 am – 12:15 pm (#13) 12:15 pm – 12:45 pm

(#5) 12:30 pm – 1:00 pm (#14) 1:00 pm – 1:30 pm

(#6) 1:15 pm – 1:45 pm (#15) 1:45 pm – 2:15 pm

(#7) 2:00 pm - 2:30 pm (#16) 2:30 pm – 3:00 pm

(#8) 2:45 pm – 3:15 pm (#17) 3:15 pm – 3:45 pm

(#9) 3:30 pm – 4:00 pm

Monday, June 28

(#18) 9:30 am – 10:00 am

(#19) 10:15 am – 10:45 am

(#20) 11:00 am – 11:30 am

Number of slots requested _______

Please select the slot(s) you prefer.  

Please list only the slot number (example: 1, 2, 5. 7).

_________ First Option    _________ Second Option     _________ Third Option

Total Cost for Celebration  & Education Theater $ ________________

JOB RECRUITMENT AREA

Please select one:

� Saturday, June 26 (12:00 pm – 4:00 pm) $225* 

� Sunday, June 27 (12:00 pm – 4:00 pm) $225* 

� Both Days $400*

* Deduct 25% off the price if you are also registering as exhibitor.

Total Cost for Job Recruiting Area                    $ ________________

GRAND TOTAL                           $ ________________

SPONSOR LEVEL

Platinum $35,000 +
Gold $25,000 - $34,999
Silver $10,000 - $24,999
Bronze $5,000 - $9,999
Supporting Up to $4,999

Level of Sponsorship – Thank you! ______________________

For more information or to reserve your sponsorship opportunity, booth space, or program advertising insertion,
please contact Gary Yates / Phone: 202.204.4683 / Fax: 202.337.5087 / E-mail: gyates@agbell.org

PAYMENT INFORMATION

_______  American Express    _______  MasterCard    _______  VISA  

_______  Check (Please make payable to AG Bell)

Total Amount Due to AG Bell $ _____________________

Acct #: _________________________________________________________  

Exp.: ____________________________________________________________

Card Holder’s Name (please print):

_________________________________________________________________

Title: ____________________________________________________________

Card Holder’s Signature: 

_________________________________________________________________

Date: ___________________________________________________________
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